
Subliminal Stimuli 
 
contrary to supraliminal	  stimuli or "above threshold", are any sensory stimuli below 
an individual's threshold for conscious perception. The large majority of research has 
found that subliminal messages do not produce strong or lasting changes in 
behavior.[2] Visual stimuli may be quickly flashed before an individual can process 
them, or flashed and then masked, thereby interrupting the processing. Audio stimuli 
may be played below audible volumes, masked by other stimuli, or recorded 
backwards in a process called backmasking. 
 
James Vicary’s Famous Subliminal Movie Theatre Research Study 
he most widely known peice of research into subliminal messaging comes from a 
market researcher called James Vicary. 

The study is perhaps most famous as it was one of the first of its kind - a large scale 
investigation into the power of subliminal messages conducted on the public, but also 
because of the alarming	  results. 

In 1957 Vicary conducted his research in to subliminal messaging. He used a movie 
theatre in Fotr Lee, New Jersey, and over a 6 week period he tested subliminal 
messaging on over 45,000 movie goers. 

While the patrons watched a movie (called Picnic) Vicary displayed 2 subliminal 
messages - on stating “Eat Popcorn” and another stating “Drink Coca-Cola”. The 
messages were text based subliminal messages and were displayed much faster than 
the human eye can see - they flashed on the screen for 3/1000s of 1 second - and they 
were displayed once every 5 seconds. 

Results were taken by comparing the current 6 weeks sales of Coca Cola and popcorn 
to sales figures from the previous 6 weeks. The difference was phenomenal: 

• Popcorn	  sales	  had	  risen	  by	  57% 
• Coca	  Cola	  sales	  rose	  by	  18.1% 
These figures suprised even Vicary himself. At the time the findings caused 
somewhat of a hysteria, further research started to be done into the influence of 
subliminal messages, and they were soon banned from being used within 
advertisements. 
 
Then in 1962 he said that he faked the results but this isn’t actually true. After his 
experiments advertisement sector used this method for marketing. However, this 
method was also used in propaganda and mind control. This technique was like a very 
dangerous weapon. People are able to control what they are thinking and analyze a 
message when they perceive it with their consciousness. The subconscious can’t be 
controlled and every single message can be placed to this unprotected area of human 
mind. The reason why he refused the test results was that it was easier to control 
people if they didn’t believe such a technique existed. 
 
How does subconscious stimuli work? 
The subconscious part of mind operates below the level of conscious awareness; it 
controls reflexes, automatic functions and handles the processing and storing of 
incoming information. Subconsciousness is able to process 20,000 bits of information 



simultaneously, while consciousness can deal only with 7 ± 2 bits of information at 
the same time.	  
	  
�Since almost all people have a strong affinity to sex a sexual subliminal message 
would be the most effective one. Embedded on a certain product it's supposed to 
trigger viewers attention, emotions and stir up affinity in him toward the product. 
Unfortunately, as you're going to see for yourself, this principle has been heavily 
misused, abused and misapplied. Blatant sexuality on the verge of pornography can 
be easily found in public advertising, family movies, cartoons and children products. 
	  
Subliminal	  messages	  in	  Advertising	  
http://sub-lim.blogspot.com/	  
http://www.youtube.com/watch?v=sMA6xjsJP3g&feature=related	  
http://www.artistmike.com/Temp/SubliminalAd.html	  
http://www.youtube.com/watch?v=rPCztktUU2A	  
	  
 
Dr	  Bruce	  Ledford/	  Subliminal	  Ad-venture	  in	  Erotic	  Art	  
 
In this work Ledford explains the matter in a detailed way. He gives concrete 
examples from recent studies. One of the examples is Madison Avenue. He states that 
%2 American adults believe that the company is using Keysian subliminal because 
the annual income rate was %’ in 1972 and later on it raised to %90 in a year. He 
explains that subliminal messages makes the viewers feel as they are being assaulted 
by advertising. Subliminal manipulation is also changing religious and ideological 
views. Advertising “art” also dominates culture and value systems, loyalties, sexual 
appetites and human relationships.  
 
He even explains the rise in HIV infections among teenagers by sexualization of 
everything in American society by ad media. The idea of sex and fun is imposed to 
the teenagers that are not conscious enough and eventually increased the painful death 
rate. 


