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“Texture” transformation of the citya.

b.

c.

d.

Perception of increase in number of shopping malls equal 
to rising of civilization

A critic of public culture and space transformation; 
streets to shopping malls

In broad spectrum: Capitalism and consumerism

focal points of the project



which and how to visualize these concerns?

“Texture” transformation of the citya.

b.

c.

Perception of increase in number of shopping malls equal 
to rising of civilization

A critic of public culture and space transformation; 
streets to shopping malls

d. In broad spectrum: Capitalism and consumerism



“Texture” transformation of the citya.
the texture of Istanbul constitute of local stores, 
local people of streets and bazaars
rather than shopping malls.

A virtual layer which is 
constitutde by  digital 
photographs of existing 
local stores in Istanbul and 
videos of interviews with 
local salesman can be 
implemented. Sound also 
can be used as an input.





b. Perception of increase in number of shopping malls equal 
to rising of civilization





c. A critic of public culture and space transformation; 
streets to shopping malls



d. From broad spectrum: Capitalism and consumerism

(animations) visualisation by;

zombies as metaphor to consumers and 
consumerism / appetite-driven culture

paradise; as travel guides names Istanbul
“shopping mall paradise”

Dubai
Dubai / Istanbul







pop art / Andy Warhol / Repetition

Istanbul Biennale 2013
anne ben barbar mıyım?

http://artsy.net/gene/consumerism
-generally focused on- installations of consumed objects

what have been done?




